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Marketing and Advertising Methods for Brick -and Motor Store
Although online shopping may present better business prospects, marketing products in an online environment is complex. As a brick-and-mortar store, my advertising strategy will initially target the locals within my area, with the goal of expanding our brand recognition progressively over time. Thus, I will advertise by creating a social media profile that will be added to social media groups made up of locals within our area. In addition to the social media profile, I will set up a website containing images of some of our products, as well as information regarding our location and shoe prices. Therefore, social media platforms such as Facebook and Instagram will serve as our main advertising media, specifically because they are free but can be accessed by many people worldwide (Attard, 2020). As such, I will identify the most commonly bought shoe designs by younger generations of our customers and prioritize the advertisement of these shoes since social media is mostly used by younger individuals. Also, various changes will be made such as the introduction of a delivery service for customers who can’t access my store. I will also set up a suggestions and complaints segment on our website to increase customer participation (Bhasin,2011). Such complaints or suggestions will also be promptly addressed.
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